	Gdansk University of Physical Education and Sport

	SYLLABUS IN THE ACADEMIC YEAR 2015/2016

	Scientific unit: 
	Faculty of Recreation and Tourism
	Field of study:
	Tourism and Recreation

	Type of studies and profile: 
	1st grade 
practical profile
	Course code:
	TR – L - 24 a

	Course title:
	Tourist movement

	Mode of study
	Year
	Semester
	Types of classes
	Number of hours
	ECTS credits
	Type of course
	Language

	full-time / part-time
	II
	3 
	lectures
	30/18
	6
	obligatory
	English

	
	
	
	classes
	15/9
	
	
	

	Teachers: PhD Jacek Olszewski
	

	e-mail: jacek.olszewski63@gmail.com
	

	Introductory requirements:

	Content of the subjects: Tourism Basis, Tourism Geography.

	

	

	Course objectives:

	C1 - Understanding the fundamental problems in techniques of operation and behavior of operators in the practical use of tourist movement.

C2 - Understanding the phenomena associated with the organizational and socio-economical aspects of tourist movement.

C3 – Preparing to organize work and making projects in the sphere of tourist movement in travel agencies.

C4 - Preparing to lead, programming and implementation of tourist events and handling different types of tourists at various stages of the journey

	Learning outcomes:

	KNOWLEDGE

	W1
	Apply basis of the law and its regulations in relation to the travel agents.
	K_W15
	S1P_W07, M1_W08

	W2
	Applies basic economic concepts and understand the functioning of economic mechanisms in relation to the operations of travel agents, understands their impact on the economy.
	K_W13
	S1P_W03

	SKILLS
	

	U1
	Assesses the correctness of planning tourism event in relation to participants needs.
	K_U06

	M1_U07, M1_U10

S1P_U02, S1P_U04

	U2
	Performs basic tasks connected with tourists services on selected sites of tour guides, at the tourist office.
	K_U13
	M1_U01, M1_U03, S1P_U07,

	ATTITUDES

	K1
	Is enterprising, shows initiative and self-reliance in offering tourist events.

	K_K09
	S1P_K03, M1_K05

	Assessment criteria:

W1-  written exam

W2 -  written exam

U1 -  Classes – written paper during classes based on planned tourism event. Topics will be distributed individually

U2 -  Multimedia presentation with comment, a discussion based on the accuracy of the work
K1 -  Final test of the classes in the form of multiple-choice test based on the content discussed in class

Pass a written exam in the case of obtaining by the student at least 51% of the points.

Pass a classes in the case of obtaining by the student at least 51% of the points of practices and test during classes
Pass a classes in the case of obtaining by the student positive mark based on public presentation of multimedia presentation (PowerPoint).
To get course credit for satisfactory grade a student must achieve all listed in the program learning outcomes.

	Teaching methods and form:

	The heuristic method in the form of dispute, the method of individual cases, lectures in small work groups.

	Course contents:

	Lectures:


1. The concept of tourism and tourist movement, methods and techniques of services.
2. Forms and types of tourism and their characteristics. 

3. Factors and directions of the development of tourism.

4. The steps for creating a market for travel agencies in the world.

5. Establishment of travel agencies in Poland.

6. Model of hospitality in travel agency. Culture of service and professional ethics. Selected problems of service quality travel agencies.
7. The importance of the Internet in the development of travel agency services.
8. Characteristics of the GDS and their functions.

	Classes:

1. Basic terms: product, tourist package. The specificity of tourist packages and their distribution. Package tours and excursions - classification.

2. Preparation of acquisition - programming of tourist events. Features of a good program of the package travel. The rules for determining the individual elements of the of the package travel. The importance of transport in programming of package travel. 

3. Preparation of acquisition - Calculation. The concept of prices and their types of tourism. Pricing methods, their advantages and disadvantages - the conditions of use. The concept of discount and its classification. Characteristic of elements of the calculation: types of costs, concept of the margin and commissions, their types, differences. VAT on tourist services in Poland and the EU. Calculation.

4. Canvassing. Distribution of travel agency services. Functions and distribution of information and advertising publications.

5. Preparation for the implementation of the event. Documents of travel agencies and their characteristics. Briefing a tour guide.
6. The implementation of the package travel. Choosen aspects of the carrying of tourist groups - tour guides.


	Assessment form:


	Exam, grading with marks

	Recommended reading lists:


	 
	 
	 
	 
	 
	 
	 

	Main text book:

1. Gołembski G., (red.), 2007. Vademacum pilota grup turystycznych. Wydawnictwo AE w Poznaniu, Poznań.

2. Kaczmarek J., i inni, 2002. Produkt turystyczny, albo jak organizować poznawanie świata, podręcznik i przewodnik do ćwiczeń. Wydawnictwo Uniwersytetu Łódzkiego,

    Łódź.      

3. Konieczna-Domańska A., 2008. Biura podróży na rynku turystycznym. PWN, Warszawa.

4. Meyer B., (red.), 2006. Obsługa ruchu turystycznego. PWN, Warszawa.

Additional reading:


1. Kruczek Z., Walas B., 2004. Promocja i informacja turystyczna. Wydawnictwo Proksenia, Kraków.

2. Nalazek M., 2010. Internetowe kanały dystrybucji. Wydawnictwo Difin, Warszawa. 

3. Peć M., Michniewicz I., 2010. 0bsługa ruchu turystycznego. Wydawnictwo REA s.j., Warszawa. 


	 
	 
	 
	 
	 
	 
	 
	 

	ECTS balance (1 pkt ECTS – 25-30 hours of student’s work):

	Activity
	Student burden

	
	Full-time studies
	Part-time studies

	Participating in lectures
	30 hours
	18 hours

	Independent studies
	45 hours
	55 hours

	ticipating In classes
	15 hours
	9 hours

	Preparation for classes
	39 hours
	44 hours

	Open hours
	10 min
	10 min

	Total student work
	129 hours 10 min
	129 hours 10 min

	ECTS credits
	6 ECTS
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